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1 month of
social media

content ideas
for agencies

For established agency leaders who struggle to
execute consistent ly.




The classic agency paradox: you’re
brilliant at creating content and
marketing strategies for clients, yet
you always fall short when it comes
to marketing your agency brand.

Sked Social | www.skedsocial.com

Sound familiar?

Strategic content is your opportunity to stand out,
build trust, attract ideal clients, and create predictable
growth. But how are you supposed to come up with
enough ideas to post consistently, when you’ve
already got so much on your plate?

To get you started, we've built a one-month content
calendar, stacked with content ideas that will widen
your digital reach, build your credibility, and market
yourself in a manner that does your skills justice.

Now all that’s left to do is pick your ideas, and
get creating!
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Week 1

Establish authority

Choose 3 to share over the week (whichever you're
most inspired by)

Industry Insight:

Share an observation about your work with your clients,
like a common theme that challenges the way they think.

Gauging Success:

If your clients should look at ONE THING to track their
success, what would it be? What are they NOT looking at
but should?

Common Myth:

Bust a misconception clients often have about the work
your agency does, and help reframe it.

Sneak Peek:

Give a behind-the-scenes look at your approach to solving
problems and why it’s better than others. What do you
do differently?

(cont...)
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Week 1
Establish authority (cont...)

Choose 3 to share over the week (whichever you're
most inspired by)

Storytime:

Share a client story - something they were doing but, with
your direction, they made a change on. Share what the
result was.

(Note: this doesn’t have to be a tangible result, it could
be emotional—like confidence, energy, or momentum).

Hacks:

Share a hack your team loves for your clients, and why
it matters.

Prediction Post:

Where you see your client’s industry heading in the
next 6-12 months and what your clients need to know
about it now
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Week 2

Build relatability

Choose 3 to share over the week (whichever you're
most inspired by)

% Tradeoffs:

Show prospects how you think by walking them through a common
tradeoff or difficult choice your clients have to make.

% Lesson Learned:

Share something that didn't work and what you learned from it.

% Day-in-the-Life:
Show what a typical client experience looks like, highlighting what

your clients playback to you as the most memorable parts of working
with you.

% Client Question:

Answer a frequently asked question you receive all the time.

(cont...)
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Week 2

Build relatability (cont...)
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Choose 3 to share over the week (whichever you're
most inspired by)

% Mini-Tutorial:

Share a quick how-to for something your clients often need
help with.

% Therapy:

Acknowledge a common struggle your clients face and share
empathy and advice.

% Team Highlight:

Feature a team member and their unique expertise or talk more about
your personal background and how you got into this work.
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Week 3

Demonstrate
thought process
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Choose 3 to share over the week (whichever you're
most inspired by)

Before and after:

Show a transformation you created (anonymous is fine); It doesn’t have
to be visual, it can be in numbers or less tangible, emotional payoffs.

Problem Solver:

How you approach solving a specific type of problem.

Controversial Take:

Share a professional opinion that goes against common wisdom in
your industry.

Comparison Post:

Two approaches to solving a common problem.

Methodology Deep-Dive:

Explain one aspect of your process in detail and why it matters.

Methodology Deep-Dive:

Explain one aspect of your process in detail and why it matters.
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Week &
Drive engagement

Choose 3 to share over the week (whichever you're
most inspired by)

Ask a Question:

Pose a thoughtful question towards your ideal clients to
generate discussion—try a poll format to spark
engagement.

Problem/Solution:

Pose a thoughtful question towards your ideal clients to
generate discussion—try a poll format to spark
engagement.

ROI Breakdown:

Break down how clients should think about the value of
services like yours, and what ‘success’ looks like.

Quick Tips:

Share 3-5 actionable tips clients can implement immediately
to get results.

(cont...)
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Week &
Drive engagement (cont...)

Choose 3 to share over the week (whichever you're
most inspired by)

Commentator:

Share a relevant article, study or statistic and comment on it.

Success Story:

Spotlight a results-focused client outcome; detail the state
they were in before working with you, what you implemented,
and what the outcome was.

Personal Why:

Share what drives you to do this work, and why it matters.
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You’ve got the ideas—

S now all that’s
left to do is
publish them!

Sked Social is the all-in-one social media software that makes
it easy to plan, schedule, and analyze the performance of your
social media content—all from one place. With advanced
approval workflows, purpose-built client tools, and a unified
inbox that makes it easy to engage with your audience, it’s the
ultimate tool to supercharge your social strategy.

Start a free trial today
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Switch to
Sked Social today

Get the ultimate tool for seamless social media management
—flexible scheduling, advanced engagement, and robust
analytics all in one place.

SKED INTEGRATES WITH ALL YOUR FAVOURITES
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